Tribhuvan University
Faculty of Humanities and Social Sciences

Curriculum for Four-year Bachelor Level
in

Journalism and Mass Communications

A 2019
T Dean's Office
.:I_.':. .|I_:F T II- -

K%WWM
12 /w{/ﬁ P e e

| .- P



Journalism and Mass Communications

Bachelor level cumricula of joumalism ond miass communications under
Tribhuvan University huve undergone significant changes over the years. [t has
been modified 1o sddress the changing global as well a8 domestic media
lendscope from the beginning to a two-year progamme in the 19805, In the
1990 the course was upgraded to a three-year annual programme, Furthermore,
from 2001 higher level of education on journalism and mass communications
has been extended.

The University, in order w strengthen overall joumalism and mass
communication education in the country, has lsunched the four year bachelor
degree course from the year 2019. The objective of the four years' joumnalism
and mass communicattons education is to address the changing media landscape
around the world, The students after completing this course will*be able 1o
comprehend and o sddress specific knowledge, skills of joumalism and miass
communications. In the broader spectrum this study also aims 1o apply the
knowledge and skills of different levels human communication.

Some details of this Bachelor's course are as follows:

Course Features

The main goel of this course Is to scquaint students with the basic
concepts and theoretical approachees to role of media and mass communicaiion
theories.

Specific Objective

To ensble students to explain the key concepts of and approaches fo the
importunce of studying journalism, mass media including social ~wdia and
mass communication in the historical, as well as its conceptual perspectives.

Course Objectives
The course aims to enable students:
To explain the key concepts and explain the importance of studying
journalism, mass communication and social media in relation to mass media
[ . institution;
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To familiarize students with the nature and scope of media organization and
management issues with special reference to social forces surrounding them:

To identify major trends in notional and global media landircape with
reference to social moedia end online journalism.

410} for non-major joumalism

mmumwmmmmmmm principles, practices
and history of journalism and mass communications as well as social media.

Optional subjects have been introduced in the course with specific
objectives as follows:

Broadeast Joumalism (JMC 426) sims st imparting the knowledge and
experience based on both principles and practices of radio and television
joumalism, programme production and their application throug® intemship
and practical works on radio and television,

New Media and Online Joumalism (IMC 426} mims st imparting the
knowledge and experience based on both principles and proctices of new
media including online journalism, social medin and their apphcation
through internship and practical works on online media.

Ehoto Journalism (IMC 436) aims ot providing knowledge and
understanding of photo jounalism and demonstrating the applications of
principles of photography, photo journalism, and visual reporting skills. It
gives the students with know-how of capluring the moments through

A photography and understanding of visusl reporting for print and online
qu-nulmm through internship and practical works.
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2019
Tribhuvan University
Faculty of Humanities and Social Sciences
Four-year Bachelor Course in Joumalism and Mass Communication

Paper | Code No. | Title Fuﬂihhrh |
Taeory  Practical

| IMC-421 Compulsory Paper T0 30
Introduction to Mass Media and
Communications

] IMC-422 | Compulsory Paper T0 0
Principles and Practices of Journalism

11 IMC-423 | Compulsory Paper 70 30
Media History, Law and Ethics

IV IMC424 | Compulsory Paper 70 30
Basics of Media Research

v JMC425 | Compulsory Papet 70 0
Intreduction to Public Relations and :

Vi IMC 410 | Elective Papers 70 30
Joumalism and Mass Communications ;

Vil IMC 426 Optional Paper 70 30
Broadeast Jourmalism

VIl | JMC426 | Optional Paper 70 i
MNew Media and Online Journalism

= ? Optional Paper 70 30
Photo Journalism
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Introduction to Mass Media and Communications

Compulsory Paper
Paper:1
JMC-421
Full Marks: 100
Full Marks for Theory: 70
Pass Marks for Theory: 24.5
Full Marks for Practical: 30
Pass Marks for Practical: 12
Lecture Hours: 150
Objective of the Course

The overall objective of the paper is to impart knowledge on the evalution of
human communication, mass communication and the means of mass
communicittion and to explain the noture, scope and provide o brief history and
key features of mass media and commumications,

Course of study in detail

Unit

Unit title and breakdown

Teaching
haurs

1

Introduction to Communication and Media

Defining communication, components of human :mnmunlr.ﬂ:inm.t.
mass communication and communications: levels of)
communication: mtrapersonal,  inlerpersonal,  group, pub]ju!
organizational and mass  commumication; maodels  of
communication, origin and evolulion of mass media: prind,
broadeast and new media,

Fa

Mew Media and Social Media

Evolvement of new media, distinctions between soctal media and
mass media; salient features of social meding recent trends !'nliul.':iul
mesdin

—;

20

Al

;.

Mass Media as Social Institutions

Mature, perception and  Functions of mass medio insti o :
driving force of fundamental rights; media as a platform for
enabling participatory democracy: media for diversity; media as a
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socinl mobilizer and industrial enterprise .

v

| Mass Media, Culture and Society

Understanding relation of mass media, society and culture;
[ continuum, maintenance and reformation; unity in diversity: role of
media in the development and creation of social harmony.

20

Applied Communication

Communication for wverlous spheres:  public, private and
cooperative: structure of organisational communication; selected
cases of social service and business communication; applied
knowledge and skills of verbal and non-verbal communication and
networking communication,

Vi

Moedin Literacy
Concept and elements of media literacy: scope, purpose and
practices.

15

¥

Practical Exercises on Communication Process and Media
Issues

30

Recommended Books

Devkotn, G. (2059). Nepalke Chhopakhana Ra Patrapatrikako [tihas,
Kauthmandu: Sajha

Dominick R, Joseph (1999). The Dynamics of Mass Communication. New
York: MeGraw-Hill,

Kamath, M.V, (1996), Professional Journalism. New Delhi: Vikas Publishing

House,

Kharel, P. (2004). Dimension of communication. Kathmundu: MNAME
Publication.

_:?/_‘1 - (2014). Sounds of Radio Broadcasting. Kathmandu: Nepal Association of

i

'é.l.l‘.lﬂﬁ M (2002). Development and Communication Bonn: FES.

N
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J-Ti'a#ism 1, Nelson, E. P, Tisworth, S. & Harer, L. (2013),
C%/anmmrjm Newyork, NY: The MCGraw-Hill Companies. —

Educators (NAME]).

Rai, L. [, (2019}, ,qunulmmdea Media Kathmandu: Unnafi Books,
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Principles and Practices of Journalism

Paper: 11
JMC-422
Full Marks: 100
Full Marks forTheory: 70
Pass Marks for Theory: 24.5
Full Marks for Practical: 30
Pazs Marks for Practical: 12
Lecture Houors: 150
Objective of the Course

To enable students to understand the principles and practice of frofessional
journalism, particularly, key concepts on the journalistic process, including
gathering, reporiing. production, presentation and dissemination of news reports
and comments eic related 1o news reports.

Course of study in detail

Unit | Unit title 2nd breakdown Teaching
hours

| Introduction to Principles of Journalism L)

Journalism defined; origin and evolwtion of joumalism: duties and
sccountabilities of o joumnalist; defining news; determinants of news;
concepl of reporting and editing;

5 Ws; lead snd body; news writing for print. radio, television and online
media; concept of hard news and soft news, human interest wid features
stories; maintaining accuracy and faimess in joumalism; some forms of
reparting: interprefative, deépth, and investigative. Global Joumnalizsm
practices

Il | Dynamics of Journalism

Impact of news in soclety: some appropriate cases of news and events
from Nepal and abroad, impact of news agencies news und feature
services. Requisites of Advanced journalism practice.

.
.
[ A

' News Sources and Cultivation i e
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Sources of news: verification and cross-verification; cultivatic:, -

protecting and promoting- of news sources: ethical considerations while
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dealing with sources; press conference and interview as news sources.

IV | News Reporting and Writings 20

MNews reporting: m:mn:p:s of findings and collecting news; &
interviewing: prerequisites of u good interview, different forms of
interview; angling and writing news; news features for print, broadcast
and online media; nose for news; observation, news presentations,
interview and use of documents including online based resources,

v News Editing 70

Editing skills: appropriste order, emphasis on news judgment, faimess,
accuracy, editorial balance, grammar, style, language {luency, lcgal
concerns and ethics in the newsroom; writing headlines and cutline;
ethical considerations in editing and maintaining deadline,

V1 | Editorial and Opinion 10

Writing an editorial for print: structure and basic elements; opinion:
opinion-article, column, persunsive communication, letter to the editor,
gossip writing; talk-shows in redio and TV,

VIl | Graphics, Layout and Design 0

Basics of graphics and design: an overview from print to online media;
photogruphy and fundamental nature and feature of photo-journalism;
concepl of visual aspects from print to web-hased journalism; cartoon
and illustration as editorial ¢xpression.

VI | Practical Works: Classroom as Newsroom: 30

Reviewing published news: evaluating news and recommendation for
improvement.

Holding seminar on media practices. Laboratory work and field
eXperiences on news reporting and writing. r
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! W Aryal, K. (2018}, Nepalma kartoonkalako itihas. Kathamandu: Nepal

I* Fine Arts Academy. s

Devkotn, G. (2059). MNepalko Chhopakhana Rz Patrapatrikako [tihas.

. ~ Kathmundu: Eljl'll
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Frank Barton.(1591) The Newsroom, Germany: (1) Berlin, FES.

Geollrey, H. & David, 8. (1998). Practical newspaper reporting, 3rd ed.
London: Focal Press.

Harriz, J. & Stanley J. (1981). The complete Reporter, 2nd ed. New York: The
Macmillan,

Hough, G. A. (1991). News writing (4th ed). Delhi; Goyal Saab,
Kharel, P.(2010). A study of feurnalism. Kathamandu: NAME.

Mencher, M. (2003). Basic News Writing, 3rd ed. New Delhi: Universal Books
Stall.

Paudel, B. (BS 2027). Patrakarite. Kathmandu: Lunkaran Chaudhary and
Vinayakumar Agarwal.

Stephens, M. (2007), A history of news, 3rd Ed. New York: Oxford "'niversity
press,

Stone, Gi. (2005). News writing. LISA: Harper Collins Publishers.

Strentz. H. (1992). News reporters and news sources: Accomplices in shaping
and misshaping the news, 2nd ed. New Delhi: Prentice-Hall of India.

Westley, Bruce H (1980). News Editing. New Delhi: Oxford & IBH Publishing.
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Media History, Law and Ethics

Compubsory Paper

Paper: HI Full Marks: 100

JMC: 423 Full Marks for Theory: T0
Pass Marks for Theory: 24.5
Full Marks for Practical: 30

Pass Marks for Practical: 12
Lecture Hours: 150

Course Objectives

a} To seguamt students with history, policy. law, etldics. orgarmziation and minazemant of
Jourmalism and mass media.

b) To enhance theoretical knowledge and understanding of students regardmg lnws, ethics
andl Tunctioning of medin

¢} To eguip students with critical knowledge on prospects ind challenges of democrntizing
miedha, and moking them résponsible for broader social welfure

d) To develop proctical skills in identifving the issnes of medin laws and ethics.

Course Content:
| Uni Unit title & breakdawn Jeachin
. g hours |
C 1 History and Development of Journalism and Mass Communication
Cirowsth of mass media and joornalism in the global context: LK, USA, 25

1

- Nepali Media and Historical Development

Swodens, Jupan, Ching and South Asin countries,

Stages on development ol print, rodio, wlevision, online joumalismand news
agency in Nepal with reference to political and social circumsiances;
Contemporary commumication scenurio with the functions of 'lmditinnul
maedia and new medin

ﬂrﬂui:nthml Structure and Management of Mass Media '

Organizational struciure and managerment in print, broadeast. news agency 4
and oaline media with refepenve fo Nepal, Role of Mindsiry of

Communication and Information Technology and subordinute bodies in media | %, ¥
e |
mansgement of Nepal _ -‘*,._T i
Iv L T'iJ,”u ot

Intenduction to Med Laws % B
Histerical development DFHI : n UK. France, Swoden, USA, China
el South Asian countries withTelierences fo Nepal. e




' Contemporary Medin Laws in Nepal:Medin policies in Nepal;
Constitotional and kegnl provisions on freedom of expression, Press freedom
und media operation:; Right to information: Privagy snd secrecy; Defamation
el Contempt of Court; Copyright; Provincial provisions reloting 1o the role

| utwid responsibilities of media.

¥ !Hl-dllli.'.ﬂllﬂ b

| Media Ethies: Evolunion and concept of medin and jourtinlsm ethics; Sources
of ethics: Eastern and Western values: DifTerences between éthics and law,

| Practices: Chillenges towards implementation of media and jourmnalism ethics
| i gontemporary medin scennrio: Robe and responsibilities of Press Couneil
Mepal.

VI Proctical Assignments M

Ench student will develop a seminar paper on any of the assigned topics
related 1o this course and present it i the cliss, |
Students shull produce a Journal that ingludes news and news. relatesd
contents in o group of three to five as instricted by the techer

Relerences and Suggested Readings

Basu, [, D (2000). (5th edition).Law of the presy. New Delbi: Prentice-Hall of Lodia
Private limited.

Chakravarty, 5. (1997 L Prexy & medic. New Delli: Kanishka Publishers

Datal K. K. (2004 Aam Sanchar Ra Kanoon i Moo Comanuication and Low), Kathmandu
Nepal Press Institute.

Devkote, G, B(2059). NepaikoChiamekhanaralatrakariiakaltiios (Mo of  Neprdli
Printing Svstem and Print). Kathmandu: Sajha Fublication,

English, E. &Hach C. (1978106" edition)Sefolaaric fournaiism. USA: Emc
iniversity Press. |f|

Fletcher, C. (2007, NMepad Medin Guiclelines. UK: Caledonin Medin. ral
Guha, TP, (20080, Medio Erhics. New Delhi: Onford publications.

Gunaratne, S. A. (Editory.Harmdbook of the media fn Asia. (2000), New Delhr: Eli £5-F ;E ;
Publications.

R
Juﬂmn'."-E_ (1997). A free amd responyible Pres LISAL Thié Univemity Chicago, |£hb‘ 1
YIS

Hhmj . 1 (2008). Media NiishattraraKeane:, Kathmandus: VidyarthiPustak Bhandar.
%ﬁ: tmﬂuiwmkln_ Mishr, S.42012). Principley and practices .:a,l"bmu:in.‘r.l.:.n' :
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Kharel, P. (2013 ). Seleet medilo topics. Kothmundu: Central Department of Journalisn and
Muss Communication. Tribhuvan University,

Lesikor, B. V. & Pettit, J. (2006). Buyiness commricition mows reporting & weitimge, USA:
Peurson Education.

Mustriali, B, (2072 BS). Raclo Paddhati, (Radio Norms), Kathmandu: Vrikuti Publication,

MNepal, K. (2035 MNepall Patrakaritakolikaskkram{The development of Nepoli
farmalivon), Kuathmandu: Press Council Nepal.

Press Council Nepal, (2076). Media & Ethics. Kathmandu: Press Council Nepal,

Rai, LD, Kharel, P, Khanal, C., Pokhrel, P. R..Poudel, B, (2053). Bafudbudi Nepall
Somaimad ameSarnchiar] Mass wedio in plurplistic socieivy, Kathmandu: Depantment of
Joarmalism and Mass Communication, TU&Freidnich Ebert Stiltung.

Rai. L.D& o al. (1998) Nepati Poveakarina: ByabastharaByalbhaolo Nepli  Jouirnalism
dpracticer). Kathmandu: Central Department Joomalism and Mass Commumcation, TL
Freidrich Ebert Stiftung.

Rav, T, (2006). Chilive Sowrnadizn. New Delbi: Foundntion,

Regmi, S, and Kharel, P. (2002) Nepaimad meancharkoBikay (The Development of Neprali
Mass Communication); Kathmandu: Nepal Association of Media Educators,

Sanicev B, (Editar), (October 1997-March 1998). Vol 2.No0.4 & 5.Commumication
saclyry Juipur: Populur printers,

Timulsena, B K. (2003), Right ro iforsration. phifesapi, law and practice,  Kathmandu:
Express Colour.
Winston, B. (1998). Medicr technolomye amd socien:London and New York.

Acharvi, B. B. (2075 BS | damShanchar Ko PatrakaritaAdinayvas, Kathmandu:
NeemaPustnkPrakashan.




Basics of Media Research

Compulsery Paper
Paper: 1Y
JMIC-424
Full Murks: 100
Full Marks for Theory: 70
Pass Marks for Thenry: 24.5
Full Marks for Practical: 30
Puss Marks for Practical: 12
Lecture Hours: 150
[Hhjectives

1. To impart knowledge of media research and equip students with proctical skills of
conduciing reseurch on poumnalism and media discipling

L To belp undemtund the reseurch process, spplication of jourpalism and mass
cofdnunIcation research

3. To extend cogultive knowledge and develop the strategy Tor research on journalism e
miss communiention and current trends by mediy research

4. To explnin and enhonee ethical volues of media research

Unit | Uit title and breakdown Teaching hours
I Fundamentalol Research KT B
Sovinl Scientific Research: Concepl. definition. feotures, Tumctions
of research in general;

Basies of Media Research: Definition, mature wnd scope: Reseirch
approeches: Qualitative and quantiiative.

Evolution of Media Hesearch: Conributing factors on  the
development of medin research in the world and briel history of
medin research in Nepal.

I | Stages of Research Process I
Manning: Lierture review, idemtifying research problem, setting
hypoibesis, developing reseisch guestions und research objectives,
determining research methods. developing research  proposal.and

developing the tools aml famats for dats collection such s airvey |
quistionnuire, dain recording schedules and interview questions. Wﬂ
 Types and scope of datw collection. Amalysis and imerpretation of lf f/
dnl'u. HJF ol E
B b 2 | J
Research Methodubogy and Method tq'; .
Imt tion to methodelogy and method: Concept of rencarch | *“nﬂ"'-ttf'
N ﬁm“ﬂ: gy %
O F | Rey research methods: Confent unalvsis, observation.  documen fr. pu,
olf X | study, ense study and survey: ‘
| Sampling: Concept, nature and types,

- . — i



IV [ Areas of Medin Rescarch 5
' Print: Readership, readabifity, circulstion, monagement, page moake-
up and use of online version of print media;

Electronle: Rating and noo-rating research in radio and television:
Comcopt and practive of TRP (Television rating pain);

Research in Medin Effects: Short term and long term socinl effocts |
ol media contents; Uses ond  pratifications;  Agends i:mng_
Cultivation wnd perceptions of social reulitv, Social impact of the

Inderne
Research in Online Medin: Analyzing online media contents,

V| Resenrch Ethicy. 1
Ethienl Principles: Ethics in datn colfection; Datn analvsis and
| presentativnm progess

VI | Practical Exercise 3
Every student shall conduct rescirch in one area of study; Contens
analvsis of selectod media, status, reach, and the effects of medi in o
certaln uren, They ure required o wrile sepurute proposals for the
research and receive nppraval from the concerned Depuriment foe
execiting the serunl study.

References and Suggested Reading

Wimmier, B. D& Dominick). B (20020 Maxn media research Ao introgducthios, New
Oeth Cenyage learming publication Indin private Lud..,

Kothuri, B C. (2004}, Revewrcl methodology: setudy and techiigue, New Delll: Sape
infernationn] publication,

Priest &, H. (1996 )Dying media research: An introduction New Delhir Sage publication,
Blaxter, L. Hughes, © & Tight, M. (1998).8ow 1o reseiarch. Bockingham: Open University
Rl 8

Anderson, LA (L9ET).Communteation vesearch: owes and meshods. New York:MeCiraw-

L @(’f"’ i
Kerlmger.FON, (2000, Fowsdatlons af dehavioral research New Delhi Soreet P J{l m.-yf]r’//

Goode, W.J &Huan, P K 2006). Merhod e social revearchNew Delhi: Surjeet I'uhrmnnnu:p._

Kumir, R{2014). Resvurch Methodlogs: A ship-byiep guide fir. bislmrers Nelh .
Sage publications. ,\’ -

Wiliams, F.(1988). Reearch methods anid the mew meclhis New York: Free Press, "Tﬂ:ﬂ"‘; ;_:

Berper, AJ2019). Medlo ond commumication revearch methods: An  nroduci By o™
qmuﬂirmhdrﬂ frentive enprpreiachen. IS A- Sage poblications.

uﬁn;l.ﬂ amechuar Ansexendian: Padhariratbines, Kanthmandu: SajhaPrakashan.
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2019
Tribhuvan University
Faculty of Humanities and Social Sciences

Four-year Bachelor's Course in Journalism and Mass Communication

Paper | Code Na. | Title Full . Marks
Theory | Practical
l IMC-42] | Compulsory Papér 0 £
Introduction 1o Mass Media and Journalism
1l IMC422 | Compulsery Pager 70 30
Principies and Pmctices of Joumalism
| IMC433 | Compuisory Paper 70 i
Medin History, Law, and Ethics
Iv IMC-424 0 I
V o PIMCa42s | Compulsory Paper 70 30
Introduction o Public Relations and Advertising
IMU-410 | Elective Paper 0 50
Inerofuction 1o Mass Commumcation
Vi IMC-427 | Optional Paper 70 T
New Media and Online Journalism
. e Optional Papey 0 e
Photojourmalism
" Optional Faper 0 30
Brondeust Jourmnndism
VIl | IMC426 | Medin Writing ) 4




Introduction to Public Relations and Advertising

Compulsary Paper
Paper: V
IMC-425
Full Marks: 100
Full Marks for Theory: Tl
Puss Marks for Theory: 28
Full Marks for Practical sssignments: 30
Lecture Huurs: 150
Course Description

This course is designed o sequaint students with skills gand strategies of
mainiaining of public relations and advertisement in professional settings. It
incorporates contextual relevant lopics from historical development, background,
professional types, planning, usages and wtilities of public relations and advertising
from perspectives of journalism and mass communication, It provides students
with usages, techniques, challenges, theories, management, education, ethics and
research methods and methodology in public relations and advertisement in
professional settings and interpersonal communication processes,

Objectives of the Course

To equip students with knowledge and skills of public relations, advertising and
soquaint them with contemporary trends in national and global contexts,

To identify multifaceted roles of media to an effective operation of public relations
and advertising tasks through national and intemational perspectives.

Course of Study in Detail
Teaching |
Unit | Unit Title and Breakdown hours |
| Introduction to Public Relations
Introduction to public relations communication: definition, role, 33
sffategics, process, functions, scope; public opinion; planning in

lations; public relations research; tools of public relations

olices: p:t't-llu:lmn of house journal; preparing and issuing press
e g press conference and facility visits; production | f«i

sl . -.r! 15 (e u‘ﬂ'l'll;lll. E b.“ﬂ |!'
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Introduction to Advertising

Definition, history, process, role and responsibilities of sdvertising,
economic influences of advertising on the media; advertising
business/agency set-up; ndvertising research and market research;
laws on advertisement; production of advertisement for print,
electronic and new medin; changing world of advertising, new
forms of advertising pmctices, digital marketing, new trends in
advertising.

33

m

Introduction to Media Support Services

Nature, scope, origin and status of media support services; news
agencies, syndicate services, programme production houses, ratings
and other research organizations; government information system;
national and interational press associations; advocacy and
lobbying: and media education; uses of social media for public
relations and advertising.

Ethics in Public Relations and Advertisement
Ethical principles: ethical considerations on public relations und
ndvertising practices; major concerns and measures in muintaining

| ethical standards on public relations and sdvertising in Nepal.

Practical Exercises and Evaluation

Prepare a press release for a public organization,

Create an advertisement copy for a pridduct or service.

Student will be assigned for six to eight weeks practical work in a
production or service-based organization for public relations '“E'
advertising practices.

The report presented by the students will be evaluated fy the
external and internal examiners.

30

Recommended Hooks:

LY

§iATL

a2~

Ahujn, B. N. & Chhabra, §. 5. (20015). ddvertiving and public relations. Surject Publications.
Bricrley, 5. (1995), The advervising hamdbook, Routledge

Chunawalls, 8. A. & Sethia, K. C. (2017). Foundation of advertising (8th ed.) mmnm




Kharel, P, (Ed). (2002). Media in sochy. Nepal Press Institute,

Lee, M. & Johnson, €, (2003), Principles of advertising: A glabal perspective. Viva Book.
Moore, P, & Kalups, F. B. (19871, Pubiic relations. Surjeet Publications.

Moriarty, .. Michell, N. & Wells. W. (2016). ddverrising & [IMC (10th ed.). Pearson.,

Rai, L D, & Bhottarni, B, (2002). Adversiving and public relations. Nepal Association of Media
Edluicators

Sandagem, €, H, & Fryvburger, V. MJ.WMMMM.#I. T B 5
Publishers pnd Distributors.
Seitel, F. P. (2017} Practice of public relations. Pearson,

Wilmshurst, J. & Mackay, A. (2002). The fimdamentaly of advertising. Rouledge. A

%
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Introduction to Mass Communication

Elective Paper
Paper 1V Full Marks: 100
IMC: 410 Full Marks for Theary: 50
Pass Marks for Theary: 20
Full Marks for Practical: 50
Puss Marks for Practical: 20
Lecture Howr: 150
Course Description

The course is designed to introduce the subject of journalism and mass
communication to norn-major journalism and mass communication students only.
The course deals with theoretical concepts and practical world of mass
commiinication and joumnalism. It incorporntes various issues and aspects of mass
media, including issues of disaster communication and labor-associated
communication. Besides, the course explores other dimensions of journalism, such
a3 news reporting and editing, media production and management,

Objectives of the Course

To offer swdents of other disciplines with theoretical concepts, practical
knowledge and skills of mass communication, and practices of journalism in the
conlemporary society,

To equip students with knowledge and skills of news production, such as writing
and editing.

Course of Study in Detail
Teaching
Unit | Unit Title and Breakdown Hour
—
I haractoristics of Journslism and Mass Communication 15

‘%ﬁ. gﬁh:mt, definition, types, processes and barriers of communication:

L




Nepal.

Principles and Practices of Journalism 15
News: mesning, definition, elements, types, sources and news
values; understanding of basic concept of headline, deadline,
dateline, lead, use of photos, illustrations, cartoons, graphics, page-
making, proof reading:  news structure: gqualities and roles of
reporter and editor; principles of reporting and editing: accuracy,
balance and credibility.

Heporting and Writing an Special Issues 20
Reporting on social issues: environment, climate change, women,
children and minorities, development, disaster- pre-disaster, during
disaster, posl disaster status; key issues for disaster, disaster
management in Nepali cohtext,

Reporting on the issues of migration, labor-communication and crisis
mianagement in Nepal.

Legal and Ethical Considerations for Media 15
Introduction to media law; jourmnalism ethics; code of conduct for
Journalists in Nepal; role of Press Council Nepal for imp]nnuntﬂjm

of journalist code of ethick. E"
@
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b Practical Work and Evaluation 75
Four to six week practical work in o news media under the
supervision of class leacher.

Each student has to submit a report on news and editing tasks during
the practical work.

Publishing a model newspaper by a group of five to seven students
under the supervision of class teacher.

Final evaguation of the students will be made in the presence of
external and internal examiners.

Recommended Baivks:
Basnel, S, R (2068 BS). Pavrakaornaks aayee (Dimension of jouwrmalony, Pemabs Poblication,

Himta, M. (201 7). Nepelmng presy swelartrata (Press freedom n Nepal). Sangriln Books.

Ceniral Department of Journalism and Mass Communication (CDIMC). (2021). Covmmunicating
disaster. Abriti Chhapukhana Ld

Chalise, B. (2057 BS). Samachar sonkalan tatha sopadan- "Khanda ko ra kha® (News
repovting g ediving - Pary A grd B), Sriwtl Prakashan,

Devkota, G. (2039 BS). Nepalko chhapakiang ra patrapeatrikako itihas, Sajha Prakasan.

Hoheaberg, ). {1999, Prafessional fournalists: A guide fo the practices and principles of the news
meddta. Holt Rinehart and Winson.

Khanal, 8, . (2021). Prayegatmak patrakarite. Vidyarthi Pustak Bhandar

Luitel, G. & Acharya, M. (2061 BS). Mepalkse sommlayik racfio ittheiroma (Conmeity radio fn
Nepeal), Nepal Forum of Envirenmental Joumnalists (NEFEJ).

Rmmmtmc (1999). Samacharkarmi vali.'nuuumm:lfhhdilﬁ'dncm

I

Wastl, 8. C, (2006). Haamro hhasa (Chw language). Himal Kitab. K@«S L5
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